
Unlocking Profit & Potential through        
Responsible Packaging



PACKAGING | AS A SOLUTION NOT THE PROBLEM

SAVES FOOD

SAFE FOOD



THE CHALLENGE | PACKAGING & THE ENVIRONMENT

According to Wikipedia, a retail product is a 
good or service that is sold to consumers for 
personal use or consumption.

PRODUCT

PERCEPTIONS

REALITY

Packaging negatively impacts  our 
environment through litter & GHGs. Plastic 
packaging is bad, changing to paper is better.

Massive food waste & losses, while millions go 
hungry. People continue to pollute our 
environment & the world is getting warmer 
as GHG emissions elevate.



PACKAGING SAVES FOOD | TRUE

NO PACKAGING
1-3 DAYS PACKAGED

14 DAYS

PACKAGED
21 DAYS

NO PACKAGING
3 DAYS



1% - Packaging’s contribution to 
overall carbon footprint

20% - Expected increase 
in food waste if NOT 
Packaged

60% - Packaging’s contribution to 
overall carbon footprint

10% - Expected increase 
in food waste if NOT 
Packaged

TO PACKAGE | OR NOT TO PACKAGE

PACKAGING & FOOD WASTE



PACKAGING | TECHNOLOGICAL ADVANCEMENTS ADD VALUE

MAP PACKAGING HIGH BARRIER

BREATHABLE PACKAGING

RECYCLABLE

SMART PACKAGING



CARBON FOOTPRINT & ITS IMPACT

WHAT WE NEED | REFRAME THE APPROACH

WASTE

1.4%

SHIFT IN APPROACH



WHAT WE NEED | FULL VIEW OF ALL AT THE START

CARBON FOOTPRINT & ITS IMPACT SHIFT IN APPROACH



CIRCULAR ECONOMY | THE OPPORTUNITIES ARE ENDLESS



FOOD PACKAGING | CIRCULAR ECONOMIC THINKING IN PRACTICE



DESIGN FOR CIRCULARITY | PACKAGING PERSPECTIVE

 Understand your environment

 Design with end in mind

 Collaborate across the supply chain

 Minimize different material used

 Minimise dark & excess colour

 Don’t over-package

 Include recycled content

 Educate consumers

 Ensure legal compliance, min risk

 Reduce costs

 Uplift communities

 Enhance brand reputation

 Attract environmentally conscious 
consumers

 Ensure future relevance

BUT - WON’T SAVE OUR WORLD

DESIGN PRINCIPLES BENEFITS
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ROLE OF PACKAGING | WILL SHIFT CONSIDERABLY

Augmented 
Reality

Gamification, 
Immersive 

experiences

Hyper Personalisation
Recognises repeat purchasers, 

greets them & reminds them what 
complimentary beverages to buy 

with the purchase

Dynamic Packaging Connected Packaging Entertainment

Real-time updates
Printed electronic panels 

for Real-time 
informational updates
Nutritional's, Recipes, 
Topical information



JOIN THE CIRCULARITY JOURNEY

Food – Based
Packaging

High barrier –
eliminate need for 
E-numbers, ultra-

thin – food as hero, 
Wash and eat like 

you would an apple

Dissappearing
Packaging

Tea or Coffee infused 
ball with soluble outer 
coating that eliminates 

the need for non-
recyclable sachets

Next Level 
Intelligent Packaging
Self-repairing & colour 

changing to ensure 
optimal consumption 

experience and to 
reduce food waste.

Variety Quality Clean Label Less Waste

Functional 
Packaging 

Leverage packaging 
to deliver totally new 

food offerings e.g. 
Peanut Butter 

Mousse



By 2050, packaging is likely to be significantly more 
sustainable, technologically advanced, and personalized, 
moving beyond its traditional role to become a dynamic tool 
for environmental stewardship, consumer experience 
enhancement, and brand integration.

LET’S CREATE THE FUTURE TOGETHER



082 309 6077

linka@catalynx.co.za

THANK YOU


